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Cel przedmiotu

The main goal is to receive the knowledge of the B2B marketing model.

Wymagania wstepne
Fundamentals of marketing, Customer relationship management

Zakres tematyczny

The lecture covers the following issues: introduction to B2B systems, technologies in B2B solutions, purchase implementation in the B2B model, auction and bidding model, B2B
market pillars, examples of B2B marketing solutions.As part of the project, students will design a B2B marketing application model for a selected manufacturing enterprise. The
project will include the use of B2B marketing tools to manage the company's marketing strategy. As part of the project, students will use an IT tool, such as the SAP CRM
module.

Metody ksztatcenia

Lecture: a conventional lecture

The project: project

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole efektow Metody weryfikacji Forma zaje¢
The student is able to obtain, integrate and interpret knowledge, draw conclusions and formulate ® K.Uo4 ¢ kolokwium ® Projekt
opinions on the basis of catalogue entries issued by manufacturers of appliances, advertising material, ® projekt

information obtained from literature, databases and other modern means of communication, which
relate to issues of mechanical engineering and management methods in this field.

The student is able to choose the relevant modules and use integrated management information ® K U12 ® kolokwium ® Projekt
systems. ® projekt

The student is able to think and act both creatively and entrepreneurially. ® K_K06 ® projekt ® Projekt
The student has knowledge of development trends and new developments in management, information ® K W16 ® egzamin - ustny, ¢ Wyktad
technology, manufacturing engineering. opisowy, testowy i

inne
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Opis efektu Symbole efektéow Metody weryfikacji Forma zaje¢
The student has an orderly, theoretical knowledge of computer-aided management in an enterprise. ® K_W09 ® egzamin - ustny, ¢ Wyktad
opisowy, testowy i
inne

Warunki zaliczenia
Lecture: graded credit. The rating is issued based on a written exam covering the verification of the knowledge of the issues from the curriculum.

Project: graded credit. The rating is determined based on the results of the test - evaluation of skills related to the performance of project tasks.

Assessment: 50% Lecture, 50% Project.
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