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Ćwiczenia 15 1 - - Zaliczenie na 
ocenę

Cel przedmiotu
The aim of the subject is to familiarize students with the problems of forms and techniques of political and public communication in contemporary societies and the basis of the 
process analyst's workshop for public opinion.

Wymagania wstępne
-

Zakres tematyczny
1. The concept and problems of public communication. Mass communication system.
2. Komunikologia. Theories and positions.
3. Participants and actors of the communication process.
4. Mass media. Public opinion.
5. Survey research. Cognitive and persuasive functions.
6. Political propaganda. Classic social engineering persuasion.
7. Political and election campaigns.
8. Political marketing. Methods and techniques, conditions of effectiveness and consequences.
9. Political advertising.

Metody kształcenia
Work with the text, work in groups, analysis of selected cases, discussion.

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
The student is ready to critically evaluate information from various sources concerning the 
analyzed social phenomena.

K_K01 Written mid-term 
exam

Ćwiczenia

The student can make a critical analysis of social phenomena and processes. K_U01 Written mid-term 
exam

Ćwiczenia

The student has in-depth knowledge of the structures and principles of functioning of selected 
institutions and social organizations and their mutual relations (eg economic, cultural, political, 
religious).

K_W04 Written mid-term 
exam

Ćwiczenia

Warunki zaliczenia
A written test in the form of open questions. Credit possible at obtaining min. 50% points for given answers.
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