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Cel przedmiotu
To familiarize students with fundamental methods used in statistical analysis of market data.

Wymagania wstępne
Passed lectures on: probability theory, descriptive and mathematical statistics.

Zakres tematyczny
Lecture

1. Marketing research. Measuring scales. Availability of data. (2 hours)
2. Methods of liner ordering of objects. (3 hours)  

The method of pattern development.
The method of standardized sums.

3. Introduction to classification methods. (4 hours) 
The method of center of gravity.
Wroclaw taxonomy.
Decision (classification) tree.

4. Conjoint analysis. (3 hours)
5. Multivariate scaling. (3 hours) 

Laboratory

1. An introduction-repetition to chosen statistical package. (2 hours)
2. Partition, distinction and preliminary analysis of market data with respect to measuring scales. (2 hours)
3. Repetition with methods of analyzing market data with respect to measuring scales: 

1. methods used in descriptive statistics, (3 hours)
2. statistical tests, (3 hours)
3. analysis of relationships. (3 hours)

4. Test. (2 hours) 
5. Statistical methods with distinguish dependent variables. (5 hours)
6. Methods of 

1. classification of objects, (4 hours)
2. linear ordering of objects, (2 hours)
3. multivariate scaling. (2 hours) 

7. Test. (2 hours)
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Metody kształcenia
Lecture - traditional. Laboratory – students analyze market data using properly chosen  procedures from statistical package.  

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
1. Student has theoretical and practical knowledge about statistical methods used 
in marked research. 

K_W01
K_W02
K_W06

egzamin - ustny, opisowy, 
testowy i inne

Wykład
Laboratorium

2. Student understand significance of market research. K_W02 egzamin - ustny, opisowy, 
testowy i inne

Wykład
Laboratorium

3. Student can classify data with respect to type of measurements, can properly 
chose and apply statistical methods using in analyzing market data with respect to 
its type. 

K_W06
K_U06

egzamin - ustny, opisowy, 
testowy i inne
test

Wykład
Laboratorium

Warunki zaliczenia
1. Laboratory – tests with tasks on different level of difficulty.
2. On the last lecture students refer statistical methods used in market research. Each student is graded. In the case of negative grade there is a possibility to get another 

date. 
To complete the course one has to obtain positive grades form laboratory and lecture. The course grade consists of a grade from lecture (30%) and a grade from 
laboratory (70%).
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