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The aim of the course is to familiarize students with traditional and modern mass media research, their specificity and application possibilities.

Wymagania wstepne

Zakres tematyczny
1. The market of research institutions in Poland.
. Traditional and modern media - a review of research methods, introduction.
. Press, radio, television, Internet as the subject of the study.
. Basic stages and elements of the research process.
. Analysis of media content.
. The content of traditional and modern media as a source base for learning about reality.
. Electronic media research.
. Survey research.
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Metody ksztatcenia

Work with the text, group work, brainstorming, group discussion.

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole efektow
Student takes responsibility for designed and performed tasks. ® K_K06
The student has in-depth knowledge of selected methods and techniques of social research, their ® K_W07
specificity, limitations and areas of application.

Student is able to prepare appropriate written works or public presentations concerning both ® K_U05

theoretical and empirical issues with their arguments (in Polish and foreign languages).

Warunki zaliczenia

Metody weryfikacji Forma zajec
® Group work * Cwiczenia
® Group work * Cwiczenia
¢ Group work * Cwiczenia

Preparing media research project for a selected topic. Rated compliance with the topic, correct work structure, language, reliability, independence of the work, appropriate

selection of the literature of the subject.
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