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Cel przedmiotu
The primary focus of the course is the presentation of fundamental principles of effective interpersonal communication in business. Developing communication skills.

Wymagania wstepne
None.

Zakres tematyczny
Communication competence and the information society.

Communication. Verbal, non-verbal, written communication. Communication barriers and resolving communication problems. Conditions for effective communication,
communcation problems with the client or contractor. Principles of effective self-presentation, self-presentation skills in the workplace.

Electronic Communication in Business, Computer mediated communication. Communication networks and barriers in communication. Netiquette.
The effective written communication. Writing effective messages across multiple forms of media.

Information and communication technologies. E-services.

Metody ksztatcenia
Project. Exercise classes. Teamwork. Discussion. Case-study. Didactic games.

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole efektow Metody weryfikacji Forma zajeé

Knows the basic principles of effective communication ® przygotowanie projektu ® Laboratorium
® presentation

Make effective use of the principles of written communication ® praca pisemna ® Laboratorium
A student who has completed the subject knows the applications of information ® przygotowanie projektu ® Laboratorium
and communication technologies for e-business. ® presentation

Warunki zaliczenia
The following guidelines will be used to establish the final grade for the course: the passing condition is to obtain positive marks from all exercises conducted during the
semester.

Grades will be administered using the standard 90% = 5, 80% = 4.5, 70% = 4, 60% = 3.5, 50%= 3.
Specifically, 100 - 90 = 5,89-80=4.5,79-70 = 4,69 - 60 = 3.5, and 59 - 50 = 3.
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