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Ćwiczenia 30 2 - - Zaliczenie na 
ocenę

Cel przedmiotu
The aim of the course is to familiarize students with the issues of BIG DATA and the possibilities of using BIG DATA in social sciences, as well as using this knowledge in 
practice. 

Wymagania wstępne
Zakres tematyczny
1. BIG DATA- genesis and characteristics of the phenomenon

2. Sources and types of data

3. Denetization

4. BIG DATA as a method (s) in social research

5. Advantages and limitations of using BIG DATA

6. Examples of BIG DATA use

Metody kształcenia
Group work, discussions, computer work, e-learning, blended learning

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
The student is able to initiate, plan, organize and manage the work of a small task team on Big Data 
tasks

K_U07 Class tasks Ćwiczenia

The student knows how to plan and implement complex quantitative and qualitative empirical research 
using Big Data; is aware of the consequences of methodological choices and knows how to interpret 
the results obtained

K_W08 Class tasks Ćwiczenia

The student is prepared to initiate and actively participate in the implementation of projects using Big 
Data, resulting from the need to solve social problems, in case of difficulties, seek the help of experts

K_K03 Class tasks Ćwiczenia

The student has in-depth knowledge of selected methods and techniques of social research, their 
specificity, limitations and applications in the context of Big Data

K_W07 Class tasks Ćwiczenia

Warunki zaliczenia
FORMA ZALICZENIA ĆWICZEŃ UWAGI
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Zaliczenie na ocenę Yes

Warunki zaliczenia Receiving a positive assessment of the tasks carried out during the classes. The final grade is the average of the partial grades.
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