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(stacjonarne) (stacjonarne) (niestacjonarne) (niestacjonarne)
Cwiczenia 30 2 - - Zaliczenie na
ocene

Cel przedmiotu
To acquaint the student with the main issues related to Public Relation and Media Relatios.

Wymagania wstepne

Zakres tematyczny
1. Public relations in social communication
Basic tools for image shaping
Influence of the media, information, public opinion and political communication
Public relations in public institutions
Public relations and politics
Media spinning
Public relations in crisis situations
Internal communication (Internal communication)
Design and analysis of the image campaign
Ethics in public relations
PR in the service of ideas - social gatherings
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Metody ksztatcenia
Work with the text, group discussion, team work. e-learning, blended learning

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole efektéw Metody weryfikacji Forma zajeé

The student is able to formulate, based on his knowledge and analytical skills, an in-depth ® K_U06 ® Group work * Cwiczenia
assessment of the actions taken to solve specific social problems.

The student is ready to indicate new fields of activity and use the acquired knowledge both in ® K_K04 ® Group work * Cwiczenia
the implementation of profit and non-profit projects.

The student has in-depth knowledge of the types of social bonds and the regularities that ® K_W06 ® Group work * Cwiczenia
govern them.

Warunki zaliczenia

Preparation of group work in the form of an image campaign project.
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Literatura uzupetniajaca

Additional materials prepared by the teacher.
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