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Cel przedmiotu

Transfer of knowledge within basic terms concerning economics of culture and creative industry. Definition of economic and sector terms. Characteristics of consumer
behaviour on the market. Explanation of the behaviour of entities participating in the cultural sector. Creating the skills of using terminology of economy, differentiating and
identifying factors influencing the choice of products and services of creative industry by consumers, elaborating the analysis of operating on the creative industry market for
small and medium enterprises. Shaping the skills of group cooperation.

Wymagania wstepne

To obtain a pass for minimum satisfactory grade from the courses: microeconomics, macroeconomics.

Zakres tematyczny
Introduction to the economics of culture, Economic characteristics of the culture sector, The markets of products and services of culture.

Economic organization of creative industries, Production, cost and supply of culture goods, Consumption of products and services of culture, Economics of art and cultural
heritage, The economics of artists markets, Economics of property rights, Economics of creative cities and cultural tourism

Economics of welfare and public finances, Why governments run cultural policy, Economics of welfare by Pigou, Sources of market failure in the culture sector, Cost and benefit
analysis, Studies of economic results, Economic analysis of subsidies, Economics of creative sector (branches: music, film, broadcasting, publishing).

Metody ksztatcenia
Text study, group discussion, display, multimedia presentation, brainstorming, exchange of ideas, individual work, group work, project method, case studies, classic problem
method, literature study, work with a book.

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole Metody weryfikacji Forma zaje¢
efektow

Student can study individually the acquired knowledge and skills in the area ® obserwacja i ocena aktywnosci na zajeciach * Cwiczenia

of economics of culture and creative industry.

Student has more advanced knowledge about selected systems of legal and ® dyskusja * Cwiczenia
ethical norms and principles concerning the areas of culture and art. ® obserwacja i ocena aktywnosci na zajeciach
® odpowiedz ustna

Student has the knowledge within terminology used in economics, can ¢ dyskusja * Cwiczenia
define basic economic terms. ® test egzaminacyjny z progami punktowymi
Student has the skill of using theoretical knowledge within economics in a ® obserwacje i ocena umiejetnosci * Cwiczenia

particular area of enterprises and creators of culture. praktycznych studenta



Warunki zaliczenia

The final grade includes: the grade from the test, which covers open questions and 2-3 problem questions, the grade from project on a chosen problem and the grade from tasks
to solve individually.

Date of test: according to the schedule of studies. Date of the project will be decided individually.
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