Interpersonal communication - course description

General information

Course name Interpersonal communication

Course ID 15.9-WE-INFP-IC-Er

Faculty Eaculty of Computer Science, Electrical Engineering and Automatics
Field of study Computer Science

Education profile academic

Level of studies Erasmus programme

Beginning semester winter term 2017/2018

Course information

Semester 7

ECTS credits to win 1

Course type obligatory

Teaching language english

Author of syllabus ® drinz. Anna Ptawiak-Mowna, prof. UZ

Classes forms

The class form Hours per semester (full-time)  Hours per week (full-time) Hours per semester (part-time)  Hours per week (part-time) Form of assignment
Lecture 15 1 - - Credit with grade

Aim of the course

1. To get knowledge on constructing effective messages across multiple forms of media.

2. Identify message meanings and their significance.

3. Examine techniques of effective message design.

4. Demonstrate ability to use technology including: using appropriate software for assignments, searching the internet and library databases to access relevant literature, and
using electronic mail with attachments.

Prerequisites
Scope

The primary focus of the course is the relational communication process and messages people use to define interpersonal relationships.Effective interpersonal communication
skills are key to professional success. This course is designed to help students develop effective interpersonal communication skills. This course explores many of the various
forms of interpersonal communication, such as verbal and non-verbal communication, listening, boundaries and personal space, and the importance of each person’s perception
and perspective.

Teaching methods

Lecture, case-study, discussion

Learning outcomes and methods of theirs verification

Outcome description Outcome Methods of verification The class form
symbols
To get knowledge on constructing effective messages across multiple forms of media. ® a preparation of a research ® Lecture
paper

® prezentacja
Identify message meanings and their significance. ¢ awritten statement ® Lecture
Examine techniques of effective message design. ® a written statement ® Lecture
Demonstrate ability to use technology including: using appropriate software for assignments, ® awritten statement ® Lecture
searching the internet and library databases to access relevant literature, and using electronic ® prezentacja

mail with attachments.

Assignment conditions
The following guidelines will be used to establish the final grade for the course:
50% an proposal on some issue related to the management of interpersonal relationships, 50% classroom presentation.

Points will be distributed in the following manner:

an proposal on some issue related to the management of interpersonal relationships 100 points. Oral Presentation of Prospectus (an proposal on some issue related to the
management of interpersonal relationships) 50 points. Total Points 150 points

Grades will be administered using the standard 90% = 5, 80% = 4.5, 70% = 4, 60% = 3.5, 50%= 3.


https://wiea.uz.zgora.pl/
https://wiea.uz.zgora.pl/
https://wiea.uz.zgora.pl/

Specifically, 150 - 135=5,134-120=4.5,119-105=4,104-90 = 3.5,and 89 - 75 = 3.
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