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Ćwiczenia 30 2 - - Zaliczenie na 
ocenę

Cel przedmiotu
To familiarize students with the specifics of the contemporary global media, their origin that refers to mass culture, processes of globalization and with mechanisms of acting 
and relationships with local/national media.

Wymagania wstępne
-

Zakres tematyczny
Genesis of the global media: from mass culture and mass media to globalization

Specifics of the process of globalization of communication

Basic concepts for the analysis of global media: media and power; media markets, customer/sender and advertiser; global media- transition from old to new global 
environments.

Selected theories of global media

Various dimensions of relationship: global media and economy; global media and culture

Global media cultures: four models of analysis

Local/national media policy in the era of global media

Hybridization of genres and tabloidization in global media

From traditional media to modern media: media behavior analysis within a relationship tv-press and the network

How to research global media receivers and users? Methodological challenges

 

Metody kształcenia
Conversational lecture, discussions, method of work samples (simulation).

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
Student has an in-depth knowledge on cultural diversity in the context of globalization of media 
and their local/national specific.

K_W08 praca pisemna
presentation

Ćwiczenia
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Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
Student has in-depth knowledge about the processes underlying social change and, in particular, 
the processes of globalization and its cultural, and economic implications, and he/she is also 
reflective and critical in their interpretation.

K_W16 praca pisemna Ćwiczenia

Student knows how to interpret the role of culture in the functioning of an individual and society 
in the context of the cultural role of global media and local/national media. 

K_U11 presentation Ćwiczenia

Student knows how to solve problems that require interdisciplinary approaches in research 
process on the issues of studies on modern global media and ways of using them.

K_K02 praca pisemna Ćwiczenia

The student is reflective and critical in interpreting the processes taking place in Polish and 
global society as well as their consequences in the field of functioning of contemporary global 
media.

K_W17 praca pisemna Ćwiczenia

Warunki zaliczenia
CLASSES PASS

FORM OF ASSESSMENT OF CLASSES REMARKS

Grade Yes

Written paper
The evaluation criterion is compliance with the topic, correct work structure, language, 
reliability, independence of the work, appropriate selection of the literature of the subject.

Presentation
The evaluation criterion is the correct presentation method, the ability to answer questions 
about the presented material

Criteria for grade assessment  for classes.
Classes grade will be the arithmetic mean

of all grades from the presentation and written work.

 

FINAL GRADE*

The final grade is the grade of the classes
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