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Forma zaliczenia

Ćwiczenia 30 2 - - Zaliczenie na 
ocenę

Cel przedmiotu
The aim of the course is to familiarize students with traditional and modern mass media research, their specificity and application possibilities.

Wymagania wstępne
-

Zakres tematyczny
Research institutions market in Poland.

Traditional and modern media - research methods overview, introduction.

Press, radio, television, the Internet as an object of study.

Basic stages and elements of the research process.

Analysis of media content.

Content of the traditional and modern media as the source database for cognition of reality.

Electronic media studies.

Surveys.

Metody kształcenia
Working with text, group work, brainstorming, discussion group.

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
Student has in-depth knowledge on selected methods and techniques of media 
research, their specifics, limitations and areas of application.

K_W09 projekt
presentation

Ćwiczenia

Student understands a reflective and critical approach to results of media research, 
analysis and research procedures.

K_W10 projekt
presentation

Ćwiczenia

Student is able to make a critical analysis of social phenomena and processes, in this 
case resulting from the activities and reality creation of media.

K_U02 projekt
presentation

Ćwiczenia

Student is able to plan and carry out a media study using advanced quantitative and 
qualitative methods and techniques of sociological research.

K_U06 projekt
presentation

Ćwiczenia

The student is able to initiate, plan, organize and manage the work of a small task team K_K01 projekt Ćwiczenia
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Warunki zaliczenia
 

FORM OF ASSESSMENT OF CLASSES REMARKS

Grade Yes

Preparing the project

in writing

and presentation during classes.

 

Media research project for a selected topic

Compliance with the topic, correct work structure, language, reliability, independence of the work, appropriate selection of the 
literature of the subject.

The correct presentation method, the ability to answer questions about the presented material.

Criteria for grade assessment
for classes.

The grade from the exercises is the average of the grades from the project and its presentation

The final grade* is the grade of the classes
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