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Liczba godzin w semestrze 
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Liczba godzin w tygodniu 
(niestacjonarne)

Forma zaliczenia

Seminarium 30 2 - - Zaliczenie na 
ocenę

Cel przedmiotu
The aim of the course is to familiarize students with the forms and techniques of political and public communication in contemporary societies and basic workshop tools for an 
analyst of processes shaping public opinion.

 

Wymagania wstępne
-

Zakres tematyczny
1. Concept and the issue of public transport. Mass communication system.
2. Communicology. Theories and approaches.
3. Participants and actors of a communication process.
4. Mass media. Public opinion.
5. Surveys. Cognitive and the persuasive functions.
6. Political propaganda. Classic social engineering tactics of persuasion.
7. Political campaigns and election.
8. Political marketing. Methods and techniques, conditions of effectiveness and consequences.
9. Public relations in politics and the public sphere.

10. Political advertising.

Metody kształcenia
Working with text, group work, analysis of selected cases, discussion.

Efekty uczenia się i metody weryfikacji osiągania efektów uczenia się
Opis efektu Symbole efektów Metody weryfikacji Forma zajęć
Student has in-depth knowledge on politics, and participation in the public sphere K_W15 aktywność w trakcie 

zajęć
kolokwium

Seminarium

Student is able to make a critical and reflective analysis of the processes taking place 
in modern societies by referring both to theoretical concepts and empirical data

K_U04 aktywność w trakcie 
zajęć
kolokwium

Seminarium

Student can determine the impact of group processes on a behavior of an individual. K_U10 aktywność w trakcie 
zajęć
kolokwium

Seminarium

Student can predict basic effects of the implementation of social projects. K_K02 kolokwium Seminarium
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http://www.wpps.uz.zgora.pl
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Warunki zaliczenia
 

Form of assessment Remarks

Grade Yes

Active participation in class discussions. Yes

Written mid-term exam. Yes

Course grade In 50% is a grade of a mid-term exam, in 50% of the assessment of the class activities.

The final grade is the grade of the course
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