Analysis of Media Content - opis przedmiotu

Informacje ogdlne

Nazwa przedmiotu Analysis of Media Content

Kod przedmiotu 14.2-WP-SOCDA-ATM

Wydziat Wydziat Nauk Spotecznych
Kierunek Sociology

Profil ogdlnoakademicki

Rodzaj studiow drugiego stopnia z tyt. magistra
Semestr rozpoczecia semestr zimowy 2018/2019

Informacje o przedmiocie

Semestr 4

Liczba punktéw ECTS do zdobycia 3

Typ przedmiotu obowigzkowy

Jezyk nauczania angielski

Sylabus opracowat ¢ dr Justyna Nyckowiak

Formy zajec¢

Forma zajeé Liczba godzin w semestrze  Liczba godzin w tygodniu Liczba godzin w semestrze Liczba godzin w tygodniu Forma zaliczenia
(stacjonarne) (stacjonarne) (niestacjonarne) (niestacjonarne)
Konwersatorium 30 2 - - Zaliczenie na
ocene

Cel przedmiotu
To familiarize students with the basic models of media content analysis, diversity of media content and ways of their selection.

Wymagania wstepne

Zakres tematyczny
1. Characteristics of modern media and broadcasters.
Review of available existing databases on the media in Poland.
Content analysis of media-research techniques characteristics, history, indications, advantages and disadvantages.
Constructing objectives and tools: analysis of the statistical model, associative model, on a discourse analysis.
Categorization key, selection of material and the ways of its encoding.
Examples of media analysis.
Implementation of student’s own project of analysis of a selected media message.
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Metody ksztatcenia

The content covered at all points in the classes is carried out as the book and source texts work and content from points 1-2 and 6-7 are carried out as group work.

Efekty uczenia sie i metody weryfikacji osiggania efektéw uczenia sie

Opis efektu Symbole efektow  Metody weryfikacji Forma zajec¢

He/she has in-depth knowledge on broadcasting institutions (various media: press, ® K_W03 ® przygotowanie projektu ¢ Konwersatorium
radio, television, Internet) and the rules of the public media functioning. ® presentation

He/she can make a critical and reflective analysis of the processes taking place in ® K_U04 ® przygotowanie projektu ® Konwersatorium
modern societies based on the selected media content using both existing data and ® presentation

by his/her own projects by acquiring own empirical data.

Is able to cooperate in a team while implementing a project of analysis of selected ® K_K03 ® przygotowanie projektu ® Konwersatorium
media content. presentation

He/she can search for and collect data on the functioning of the media in Poland ® K_K05 ® przygotowanie projektu ® Konwersatorium
(both data about opinions and audience/viewing ratings, economic data - for ® presentation
example, expenditure on advertising).

Warunki zaliczenia

FORM OF ASSESSMENT OF CLASSESJREMARKS
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Grade Yes

Student’s lecture

Preparing a student’s lecture

in writing Compliance with the topic, correct structure of work, language, reliability, independence of preparing work, proper selection of literature.
In writing.

The correct presentation, ability to answer questions about the presented material.

) ) Project and presentation.
Preparation of a project

in writing Compliance with the topic, correct structure of work, language, reliability, independence of preparing work, proper selection of literature.

and presentation in the classroom. ) - ) )
The correct presentation, ability to answer questions about the presented material.

Criteria for grade assessment

Classes grade will be the arithmetic mean of all grades.
for classes.

The final grade* is tt e of the cl
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